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“MAKE   
CLEANLINESS   
COMMONPLACE”



8,000+ US Employees



OUR PURPOSE



POSITIVE
SOCIAL IMPACT

BUSINESS
GROWTH

DECOUPLE
ENVIRONMENTAL

FOOTPRINT



3 BIG GLOBAL GOALS BY 2020

sustainable sourcing

IMPROVING 
HEALTH 
AND WELL-BEING

for more than
1 billion

health and hygiene

nutrition

greenhouse gases

water

waste

REDUCING 
ENVIRONMENTAL 
IMPACT
by 1/2

fairness in the workplace

opportunities for women

inclusive business

ENHANCING 
LIVELIHOODS

For
millions

Unilever sustainable living plan



Reduce diarrhoeal 
disease

Improve oral 
health

Improve 
self-esteem

Provide safe drinking 
water

Reducing 
Environmental

Impacts

WASTE

Recycle
packaging

Tackle sachet 
waste

Eliminate PVC

Reduce waste from 
manufacturing

Reuse packaging

Reduce packaging

Resource 
Reduction

Increased
Recovery

Reduce 
packaging

Recycle 
packaging

Packaging Focus



REDUCE
WASTE



MOLDING TECH

MuCell®

Extrusion technology
10% lighter bottles



DESIGN FOR 
RECYCLABILITY



VASELINE

2010 - present1995Circa 1900



CIRCULAR
ECONOMY



POST CONSUMER RESIN

Lighter weight
Recyclable
50% rPET



RECYCLING

‘Rinse. Recycle. Reimagine.’ consumer campaign
How2Recycle labels on-pack



GREW 30%
FASTER 

THAN THE REST OF 
THE BUSINESS

2x
THE RATE OF

GROWTH

50%
OF UNILEVER’S 

GROWTH

SUSTAINABLE

LIVING 

BRANDS

SUSTAINABLE LIVING 

PURPOSE

SUSTAINABLE LIVING 

PRODUCTS

= +

SUSTAINABLE LIVING 
BRANDS HELP GROW 
OUR BUSINESS

GREW
FASTER

THAN THEY DID 
IN 2014


