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OUR PURPOSE




OUR VISION:

DOUBLE THE SIZE OF OUR BUSINESS,
WHILE REDUCING OUR ENVIRONMENTAL
FOOTPRINT AND INCREASING OUR

POSITIVE SOCIAL IMPACT




UNILEVER SUSTAINABLE LIVING PLAN

HEALTH
AND WELL-BEING ENVIRONMENTAL LIVELIHOODS
IMPACT FOR

FOR MORE THAN oy
1BILLION 1/2 MILLIONS

HEALTH AND HYGIENE GREENHOUSE GASES

OPPORTUNITIES FOR WOMEN

INCLUSIVE BUSINESS

SUSTAINABLE SOURCING
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PACKAGING FOCUS

Reducing RESOURCE INCREASED
Environmental REDUCTION RECOVERY

Impacts

Reduce packaging

Reuse packaging

Recycle
packaging

Reduce waste from
manufacturing

Reduce Recycle
i packaging packaging

Eliminate PVC
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REDUCE
WASTE



MOLDING TECH

MuCell®
Dove Extrusion technology
- 10% lighter bottles
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DESIGN FOR
RECYCLABILITY




VASELINE

Vaseline.

vasel lne 100&. pure petrol.eum jelly

WHITE PETROLEUM JELLY original skin protectant

NET 50g NETWT 1302 06%)

Circa 1900 1995 2010 - present
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BY 2025, ALL
oF our PLAsTIc CO
PACKAGING WILL

BE REUSABLE,
RECYCLABLE OR
COMPOSTABLE

BY 2025, 25% OF
PLASTIC PACKAGING

> RECYCLED PLASTIC

CONTENT (POST
CONSUMER RESIN,




POST CONSUMER RESIN
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Pure
Embrace
T

Lighter weight
Recyclable
50% rPET
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RECYCLING

#RethinkRecycling

rEmpty Before
Recycling
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‘Rinse. Recycle. Reimagine.” consumer campaign
How2Recycle labels on-pack
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GREW 30%

FASTER

THAN THE REST OF
THE BUSINESS

SUSTAINABLE LIVING
BRANDS HELP GROW
OUR BUSINESS

00%

OF UNILEVER’S

GROWTH

GREW
FASTER

THAN THEY DID
IN 2014

SSSSSSSSSSS

LIVING —
BRANDS = +

SUSTAINABLE LIVING
PRODUCTS



